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Disclaimer
This document has been prepared by Value Partners Group Limited (the "Company") solely for use at the presentation.

The information contained in this presentation has not been independently verified. No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness,
accuracy, completeness or correctness of information or opinions provided by third parties contained herein. The information and opinions contained in this presentation are provided as at the date of
this presentation and are subject to change without notice and will not be updated to reflect material developments which may occur after the date of the presentation. None of the Company, nor any of
their respective affiliates, or any of their directors, officers, employees, advisers or representatives shall have or accept any responsibility or liability whatsoever (in negligence or otherwise) for any loss
howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this presentation. The information contained in this presentation is not intended to provide
professional advice and should not be relied upon in that regard or for any other purpose. You are advised to obtain appropriate professional advice when necessary.

This presentation contains statements that reflect the Company's current beliefs and expectations about the future as of the respective dates indicated herein. These forward-looking statements are
based on a number of assumptions about the Company's operations and factors beyond the Company's control and are subject to significant risks and uncertainties, and, accordingly, actual
circumstances may differ materially from these forward-looking statements. The Company undertakes no obligation to update these forward-looking statements for events or circumstances that occur
subsequent to such dates.

This presentation does not constitute or form part of and should not be construed as, an offer to sell or issue, or the solicitation of an offer to buy or acquire, securities of the Company or any holding
company or any of its subsidiaries in any jurisdiction or an inducement to enter into investment activity. No part of this presentation, nor the fact of its distribution, shall form the basis of or be relied upon
in connection with any contract or commitment whatsoever.

This presentation and the information contained herein are given to you solely for your own use and information and no part of this presentation may be copied or reproduced, or redistributed or passed
on, directly or indirectly, to any other person (whether within or outside your organization / firm) in any manner or published, in whole or in part, for any purpose. In particular, neither this presentation nor
any copy hereof may be distributed to the press or other media. No part of this presentation, or any copy hereof, may be distributed, reproduced, taken or transmitted into Australia, Canada, the
European Economic Area, France, Ireland, Italy, Japan, the People’s Republic of China, Singapore, Switzerland, the United Arab Emirates, the United Kingdom or the United States or its territories or
possessions. Any failure to comply with the restrictions may constitute a violation of the relevant securities laws.

The presentation of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and observe, any such
restrictions. No securities of the Company may be sold in the United States or to U.S. persons without registration with the United States Securities and Exchange Commission except pursuant to an
exemption from, or in a transaction not subject to, such registration. The securities referred to herein have not been and will not be registered under the U.S. Securities Act of 1933, as amended, or
under applicable securities laws of Canada, Australia or Japan and, subject to certain exceptions, may not be offered or sold within the United States, Canada, Australia or Japan or to any national or
resident of Canada, Australia or Japan. No public offer of securities of the Company is being made in the United States, Canada, Australia or Japan.
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Financial Review
Ms. Nikita NG
Chief Financial Officer
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Financial Highlights 
1H 2023

(Unaudited)
(HK$ million)

1H 2022
(Unaudited)

(HK$ million) % Change

Total revenue 276.8 331.9 -16.6%

Revenue Gross management fees 245.9 307.3 -20.0%

Gross performance fees - 0.9 -100.0%

Cost Total expenses 191.4 264.3 -27.6%

Core operating profit/(loss) (3.0) (44.9) -93.3%

Earnings Net profit/(loss) 4.9 (428.6) +101.1%

Basic earnings/(loss) per share (HK cents) 0.3 (23.2) +101.3%

Dividend Interim dividend per share (HK cents) Nil Nil

AUM Assets under management 6,029 6,145 -1.9%

30 Jun 2023 31 Dec 2022 % Change
(US$ million) (US$ million)

Source: Value Partners, for the periods ended 30 June 2023 and 2022

Summary of 1H 2023 result:

• 2023 first-half results continue to be 
impacted by headwinds from interest 
rate hikes, moderation of China’s post-
Covid recovery, uncertainty around 
inflation, geopolitical instability, and 
investor confidence

• Despite the challenging environment, 
the Group is able to report a net profit of 
HK$4.9 million, compared with the loss 
position in the same period last year. 
The improved result was mainly driven 
by a much reduced unrealized 
investment loss on our proprietary 
investments and decreased total 
expenses to compensate for the 
reduced management fees

• Our AUM remained stable from US$6.1 
billion as of 31 Dec 2022 to US$6.0 
billion as of 30 Jun 2023, driven by the 
resilience of our equity funds
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AUM movement during 1H 2023

4,000 4,500 5,000 5,500 6,000 6,500 7,000

Ending AUM

Dividend distribution

Performance

Redemptions

Subscriptions

Beginning AUM

6,029

(US$ million)

6,145

675

(736)
8

(63)

Key reasons for AUM movement:

• Resilient flagship equity funds with 
proven long-term track records and 
continuous inflow. Our flagship High-
dividend stocks strategy’s AUM 
increased by 10% during the period 
and reached USD1.6 billion as of 30 
June 2023

• Offset by net outflows of US$61 
million, mainly from our healthcare 
strategies and Greater China High 
Yield strategies

Fee margin:

• Net management fee margin 
increased to 63 bps for 1H 2023 
despite the volatile market. The 
increased margin was mainly due to 
increased inflow from high-margin 
equity funds and termination of certain 
low-margin investment mandates 

Assets under 
management (“AUM”)

Improved net management fee margin amid volatile market

57

63

54 55 56 57 58 59 60 61 62 63 64

1H 2022

1H 2023

Net management fee margin

(Basis points)

Source: Value Partners, for the periods ended 30 June 2023 and 2022
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31 Dec 2022 30 Jun 2023
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Fixed Income
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Multi-asset strategies ETFs Alternative products
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Classification by strategy

AUM by Strategy: 

• Equities: Continuous inflows into 
flagship equity funds, especially the 
High-dividend stocks strategy and a 
Chinese mandate from a European 
client

• Fixed income: Net outflows mainly 
from the Greater China High Yield 
strategy, though outflows have already 
been stabilized since Q4 2022

• Multi-asset: Net outflows mainly due 
to one fund product restructuring into 
equity & fixed income strategies. 
Excluding that, there were net inflows 
into our Asian Multi-Asset strategies. 
We shall continue to focus on and 
develop this space

AUM Analysis

Client analysis by geographical region

AUM by Geography: 

• Hong Kong remains our biggest client 
segment, followed by Europe and 
Mainland China

Source: Value Partners, as at 30 June 2023 and 31 Dec 2022
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0 100 200

1H 2022

1H 2023

Fixed salaries and staff benefits Info processing and communications

Operating lease rentals Other fixed operating costs

Share-based compensation expenses Management bonus and staff rebates

Sales and marketing Depreciation and non-recurring expenses

264

191

1H 2022 Fixed Expenses = 167 

1H 2023 Fixed Expenses = 161 

Total expenses

• Fixed operating expenses decreased by 
4%, mainly on reduced staff costs as 
part of our strategic business plan 
focusing on areas with growth potentials

• Other fixed operating expenses 
remained stable, with increased IT costs 
for continuous system enhancement, 
higher market data research costs and 
increased business travels, offsetting by 
rental cost savings

• Continue to exercise stringent cost 
control while keep investing in key 
growth areas for our long-term strategic 
plans and be well-prepared for 
upcoming business opportunities

Expense Analysis

(HK$ million)

Source: Value Partners, for the periods ended 30 June 2023 and 2022
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• Maintain a very strong balance 
sheet with cash-rich position 
and zero debt

• Continue to deploy cash to 
seed and incubate new 
products as we continue to 
expand our product suite to 
capture new investor demands 
and alignment of interest with 
fund investors

Strong balance sheet 
and cash deployment 
strategy (HK$ million)

30 June 2023
(Unaudited)

31 Dec 2022
(Audited) % Change

Net Assets 4,434 4,494 -1.3%

• Cash & cash equivalents 1,521 1,666 -8.7%

• Investments 2,801 2,666 5.1%

Value Partners’ House Investments (2019 - 1H 2023)

Source: Value Partners, as at 30 June 2023 and 31 December 2019 to 2022 

2,201 1,974 1,666 1,666 1,521 

1,212 1,351 2,046 1,666 1,801 

897 1,007 
1,325 

675 733 
171 174 

45 57 

110 

87 89 

 -

 1,000

 2,000

 3,000

 4,000

 5,000

 6,000

2019 2020 2021 2022 1H 2023

Cash Investment - VP funds and mandates
Investment - Real Estate funds Investment - Bond securities
Other Investments

(HK$ million)
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Business and
Strategy Updates
Ms. June WONG
Chief Executive Officer
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• For the first half of 2023, global markets were faced with rising uncertainties arising from the banking woes in US and Europe and ongoing concerns over an 
imminent recession in the US. In Asia, Chinese markets suffered as the optimism on re-opening faded quickly. In contrast, the broader Asian equity market 
performed better, supported by the region’s robust domestic demand and the improving outlook of the technology cycle. On the other hand, sticky inflation 
has resulted in rising short-term interest rates, which have reached their highest level over the last 20 years

• As a result, demand for Chinese equity and fixed income products has been lukewarm despite the large need for capital preservation and low-risk income 
products. On the other hand, there was robust demand for Asia-focused products across different asset classes over the period

• We expect short-term interest rates to remain at an attractive level over the medium term; hence, the need for low-risk income products is here to stay. We 
also expect the demand for broader Asian regional strategies will stay strong in the near term. For China-related products, while short-term headwinds might 
persist, we remain optimistic over the medium term and believe that demand will recover strongly as China’s economy improves, especially since valuations 
are at a very attractive level

Industry macro trend 1: Short-term volatility due to 
macroeconomic headwinds, long-term opportunities remain

Source : Bloomberg, as of 30 June 2023
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• In 2021, the wealth pool of households with investable assets of US$100,000 to US$1 million in Asia totaled US$2.7 trillion. That sum is 
projected to soar to US$4.7 trillion by 2026 as incomes continue to rise across the region.

Industry macro trend 2:
The growth potential of the wealth management market in Asia

Source: Wealth pools in Asian market segments, based on household financial wealth, McKinsey, February 2023

Asia’s booming affluent segments introduce new opportunities in Asia’s wealth management industry 
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• Asia’s ESG AUM climbed for three 
consecutive quarters, and equities continue to 
be the major asset class within the Asia ESG 
universe

• We expect ESG AUM growth to remain stable, 
given the following:

• Solid appetite for Asia ESG strategies

• Continued ramp-up of Asian companies’ 
ESG practices, led by enhanced 
environmental disclosures

• More attainable ESG data with the 
introduction of new draft standards, i.e., 
the International Sustainability Standards 
Board (ISSB)

Industry macro trend 3 : ESG AUM continue to climb in Asia
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Value Partners’ 3 key strategies

Business and 
strategic development 

Asset classes 
diversification and  

expansion 

ESG development
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Hong Kong headquarters & overseas 
Enhance client relationships and reach
• Despite the dampened market, our banking partners continued to 

support us, with strong inflows into our flagship funds, including the 
Asian high dividend equity and other Asian allocation strategies

• Expanded our banking network to include a Chinese bank with 
strong local presence in HK as a new retail and private banking 
distribution partner. We will continue to strengthen our relationship 
with existing distributors with an enhanced brand image and 
expand our distribution network to include new partners in both the 
retail and private banking segments

Wealth management – an important growth strategy
• Hong Kong – continue to build our family office coverage through a  

diversified product range and participation in the Family Office 
Association sponsorship. Within the institutional space, we saw an 
increased number of RFPs in 1H 2023, with rising demand from an 
Asian asset owner

• Singapore - alongside HK, SG is an important wealth management 
center and family office hub. We continue to put dedicated 
resources in Singapore to broaden our client coverage to service 
South Asia’s increasing wealth management needs

• Formed a strategic partnership with Aldiracita Group, an 
Indonesian global investment group. The collaboration marks a 
significant milestone in Value Partners’ expansion strategy in SEA 

Business and strategic development 
China 
• Continue to focus on the insurance segment, with an advisory mandate 

that has proven successful with good AUM growth
• Actively explore and launch products via cross-border business schemes, 

such as the qualified foreign limited partnership (“QFLP”), qualified 
domestic investment enterprise (“QDIE”), and qualified domestic limited 
partnership (“QDLP”) programmes, to provide diversified investment 
choices for both domestic and foreign clients

• Work with our strategic partner, GF Securities, to broaden our distribution 
channels in the mutual recognition of funds (“MRF”), private fund 
management (“PFM”), and wealth management segments

• Attainment of fund management company (“FMC”) licence remains to be 
our long-term goal

Product strategy expansion 
• Deliberate plan to grow beyond our traditional long-only equity funds, 

including the expansion into alternatives, money market, and investment 
grade fixed income products, as well as a new ESG product, to provide our 
customers with a wider range of investment offerings that capture returns 
through managed risk

ESG capabilities 
• Continue to develop ESG capabilities as one of our top priorities, with a 

new ESG product launched in 1H 2023
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Value Partners’ 3 key strategies

Business and strategic 
development

Asset classes 
diversification and 

expansion 

ESG development
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Diversification and growth from product suite expansion

• Launched a Greater Bay Area-
focused alternative strategy, 
which invests in public and 
private equities across the Hong 
Kong and China markets. Target 
first close in Q3, and final close 
by the end of 2023

• An Asian Logistic Income 
strategy, a real estate private 
equity fund, is to be launched in 
2H 2023 and is currently 
fundraising. This strategy will 
further widen our range of 
alternative solutions

To grow the alternative 
franchise

• Launch of a Money Market 
strategy: target public fund launch 
in Q4 2023. It caters to investor 
demand for a low-volatility and 
highly liquid  investment option 
under volatile market conditions

• New product idea in development 
to enrich high-quality fixed income 
product suite, i.e., an Asian 
investment grade bond strategy, 
also expected to be launched this 
year

Strengthen fixed income 
investment offerings

• Launched our first Article 8 fund, the 
Value Partners Asian Food and 
Nutrition strategy, in May 2023

• Aims of upgrading our other 
strategies to be Article 8 in the next 
12 months

• Look to bringing our flagship Asian 
High Dividend strategy to the UCITS 
range to capture client demand in 
EMEA and global private banks

Build and enhance Asia-
focused ESG capabilities



17

Value Partners’ 3 key strategies

Business and strategic 
development

Asset classes 
diversification and 

expansion 

ESG development
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Value Partners’ Responsible Investing mission and journey
Value Partners seeks to integrate ESG considerations in every investment decision we make, as we believe Responsible Investing is 
fundamental to long-term risks and returns. 

2019
• Established Responsible 

Investing policy
• Integrated ESG exclusion in the 

investment process
• Became UNPRI Signatory

2020
• Established a dedicated ESG investment team
• Built in-house proprietary ESG assessment 

framework
• Set up an ESG committee as the Group’s 

governance body
• Enhanced ESG disclosures on Group’s ESG 

report 

2021
• Ramped up ESG proprietary scorecard to 

100% coverage rate for our listed equity 
investees and fixed income issuers

• Built Responsible Investing policy on real estate 
private equity strategy 

• Launched an environmental strategy in Japan
• Awarded with the Best ESG (G) by Hong Kong 

Investor Relations Association (HKIRA)

2022
• Enhanced proprietary assessment 

framework
• Enhanced climate considerations 

across portfolios 
• Published Climate Disclosure 

policy

2023
• Launch of ESG Article 8 

strategy
• Expansion of ESG research 

coverage
• Articulate engagement 

activities
• Further enhancement of 

portfolio disclosure and 
reporting

100% Proprietary 
ESG coverage 

with >1,000 listed 
investees and 

issuers 

1. ESG products: New ESG strategies 

in the pipeline in the next 12 months

2. Impact engagement:  Deepen our 

engagement efforts amid the launch 

of the Article 8 ESG fund

3. Disclosure:  Publish the Group’s first 

Sustainability report

4. Group sustainability initiatives:  

Ongoing “Grow the next gen” agenda 

to nurture domestic ESG talents.  

2023 Pipelines & onward:
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Follow us on

ValuePartnersGroup

ValuePartnersGroup

惠 惠 惠 惠

Contact
Information
Value Partners Group Limited

43rd Floor, The Center,
99 Queen’s Road Central, Hong Kong

www.valuepartners-group.com

ir@vp.com.hk 
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