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Value Partners Group

Disclaimer

This document has been prepared by Value Partners Group Limited (the "Company") solely for use at the presentation.

The information contained in this presentation has not been independently verified. No representation or warranty, express or implied, is made as to, and no reliance should be
placed on, the fairness, accuracy, completeness or correctness of information or opinions provided by third parties contained herein. The information and opinions contained in this
presentation are provided as at the date of this presentation and are subject to change without notice and will not be updated to reflect material developments which may occur
after the date of the presentation. None of the Company, nor any of their respective affiliates, or any of their directors, officers, employees, advisers or representatives shall have or
accept any responsibility or liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in
connection with this presentation. The information contained in this presentation is not intended to provide professional advice and should not be relied upon in that regard or for
any other purpose. You are advised to obtain appropriate professional advice when necessary.

This presentation contains statements that reflect the Company's current beliefs and expectations about the future as of the respective dates indicated herein. These forward-looking
statements are based on a number of assumptions about the Company's operations and factors beyond the Company's control and are subject to significant risks and uncertainties,
and, accordingly, actual circumstances may differ materially from these forward-looking statements. The Company undertakes no obligation to update these forward-looking
statements for events or circumstances that occur subsequent to such dates.

This presentation does not constitute or form part of and should not be construed as, an offer to sell or issue, or the solicitation of an offer to buy or acquire, securities of the
Company or any holding company or any of its subsidiaries in any jurisdiction or an inducement to enter into investment activity. No part of this presentation, nor the fact of its
distribution, shall form the basis of or be relied upon in connection with any contract or commitment whatsoever.

This presentation and the information contained herein are given to you solely for your own use and information and no part of this presentation may be copied or reproduced, or
redistributed or passed on, directly or indirectly, to any other person (whether within or outside your organization / firm) in any manner or published, in whole or in part, for any
purpose. In particular, neither this presentation nor any copy hereof may be distributed to the press or other media. No part of this presentation, or any copy hereof, may be
distributed, reproduced, taken or transmitted into Australia, Canada, the European Economic Area, France, Ireland, Italy, Japan, the People’s Republic of China, Singapore,
Switzerland, the United Arab Emirates, the United Kingdom or the United States or its territories or possessions. Any failure to comply with the restrictions may constitute a violation
of the relevant securities laws.

The presentation of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and
observe, any such restrictions. No securities of the Company may be sold in the United States or to U.S. persons without registration with the United States Securities and Exchange
Commission except pursuant to an exemption from, or in a transaction not subject to, such registration. The securities referred to herein have not been and will not be registered
under the U.S. Securities Act of 1933, as amended, or under applicable securities laws of Canada, Australia or Japan and, subject to certain exceptions, may not be offered or sold
within the United States, Canada, Australia or Japan or to any national or resident of Canada, Australia or Japan. No public offer of securities of the Company is being made in the
United States, Canada, Australia or Japan.




),’%§ O£ H

Value Partners Group

Presenters

June WONG Nikita NG
Chief Executive Officer Finance Director




Financial Review

Ms. Nikita NG

Finance Director



%ﬂ%@l

FlnanCIaI hlghllghts Value Partners Group
1H 2022 1H 2021
(in HKS million) (Unaudited) (Unaudited) % Change
Total revenue 331.9 707.8 -53.1%
Revenue Gross management fees 307.3 501.9 -38.8%
Gross performance fees 0.9 91.3 -99.0%
Total expenses 264.3 250.8 +5.4%
Operating (loss)/profit — core operation (44.9) 193.4 -123.2%
Net (loss)/profit (428.6) 209.8 -304.3%
Basic (loss)/earnings per share (HK cents) (23.2) 11.3 -305.3%
Dividend Interim dividend per share (HK cents) Nil Nil
(in USS million) 30 Jun 2022 31 Dec 2021 % Change
Assets under management 7,492 10,037 -25.4%




Assets under management (“AUM”) '\%ue I%me%crﬁl

AUM movement during 1H 2022
(USS million) 1H 2022 fund flows:

Beginning AUM

Gross subscriptions:
USS0.7 billion

Subscriptions

Redemptions

= Gross redemptions:
USS1.3 billion

Performance

Dividend distribution

0 2,000 4,000 6,000 8,000 10,000 12,000

= Net outflow of USS0.6 billion

= 70% of the drop in AUM was
due to unfavorable market
conditions

AUM with performance fee structure

30 Jun 2022 31 Dec 2021

32% ‘ 33%
63%

= AUM with performance fee » AUM with no performance fee

= Resilient flagship equity funds
with performance fee
structure despite market
volatility with proven long
track record

67%
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AUM ana Iys IS Value Partners Group

Classification by strategy AUM by strategy:

= Equities: Continuous inflows
into flagship High Dividend
Stocks strategy, and also a
Chinese mandate from

o :
20% 14% European client

6% 6% 0 0 0 0
.- I 3_A3_A 2% 2% * Fixed income: 2022 1H

Absolute Return long- Fixed Income Multi-asset strategies Alternative products ETFs net outflows mamly from our
biased strategies strategies Greater China High Yield

strategy (US$238mn outflow)
due to weak market
sentiment
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Client analysis by geographical region

70% 60% 62%
60%
50%
40%
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= Multi-asset: Continue to
focus and develop our Asian
14% Multi-Asset strategy
129 °
& 9% 9% 6% 5% 6% 5% 7% 5%

-- | I I I e AUM by geography:
®* Hong Kong remains our

biggest client sector, followed
m 30 Dec 2021 = 30 Jun 2022 by Europe and China

Hong Kong SAR Europe Mainland China Japan Singapore Others

Source: Value Partners, as at 30 June 2022 and 31 December 2021.
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Expense ana Iys IS Value Partners Group

Total expenses ] ]
= Fixed operating expenses

slightly increased by 6%
mainly on staff cost due to

1H 2022 Fixed Expenses = 168 general salary increments
and also as part of our

;(_) 57 322 264 strategic growth plan

= QOther fixed operating

ixed ~ expenses remained stable,
BRI EADENSES = 1_52 with increased IT and

15ﬂ1’ 58 415 251 market data research costs,
- - offsetting rental cost savings

= Continue to exercise

(HKS million)

1H 2022

1H 2021

g i g2 e stringent cost control while
keep investing in key growth

B Fixed salaries and staff benefits Info processing and communications areas for our Iong-term

B Operating lease rentals Other fixed operating costs strategies

1 Share-based compensation expenses Management bonus and staff rebates

Sales and marketing Depreciation and non-recurring expenses




Strong balance sheet and cash deployment strategy ?‘fme %me%(;rﬁl

30 Jun 2022 31 Dec 2021
(In HKS million) (Unaudited) (Audited)
Net Assets 4,649 5,265
e Cash & cash equivalents 1,604 1,666
* |nvestments 2,885 3,461
(In HKS million) Value Partners’ House Money Investments (2018-2022) = Maintain a very strong
6,000 balance sheet with cash
110 rich position and zero
>000 debt
4,000
= Continue to deploy cash
3,000 to seed and incubate
2,000 new products as we
continue to expand our
1,000

product suite to capture
new investor demands

2018 2019 2020 2021 30 Jun 2022

B Cash W Investment - VP funds and mandates M Investment - Real Estate funds M Investment - Bond securities B Other Investments

Source: Value Partners, as at 31 December 2018 to 2021, and 30 June 2022.
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Industry macro trend 1: ?glue pamm%crﬁ)l
The growth potential of the wealth management market in Asia

= Asia Wealth Management

----- Pre-COVID-19 levels — Pre-COVID-19 trend — Virus contained — Muted recovery _
AUM is expected to grow

Asia wealth management AUM' Asia wealth management revenue' from USS10 trillion in 2019 to
$ billion L 3bilen R US$15-$19 trillion in 2025
19,000 160
18,000 150
17,000 140
16,000 130
1000 120
14,000 110
13,000
12,000 -
11,000 90
10,000 80
9,000 70
209 20 21 22 23 24 2025 v 209 20 219 22 23 24 2025 v

~$4 trillion of assets at risk in a muted recovery scenario  ~$45 billion - $50 billion of revenue pools at risk

butor of Asia PFA at ~35¢ the model assumes its share of PFA constant across the scenarios

urce: McKinsey Private Banking Survey; McKinsey Banking Pools; McKinsey analysis

Source: McKinsey Asian Wealth Management Post COVID-19, June 2020.
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Value Partners Group

Industry macro trend 2:
Institutional investors are increasingly looking for China asset classes

= Majority of global institutional
investors confirmed the increasing
importance of China investments in
their portfolios. This is also supported
by the strong inflows into China from Forelgn onshore portfolio investment in China, trillions RMB

foreign investors.

& February 2020
China onshore bond inclusion

in J.P. Morgan index

5
. April 2019
Global Investor Survey on China ) China onshore bonds
. inclusi in Bl b
as an investment . July 2017 T arclave Inde
Lelyl nmac
Importance to 3 launched
Movember 2004

investment strategy % of respondents

Stock Connect
launched

Top/Increasing 93% ‘
Stocks
DecIining 1% 1 oc
No change 4% X
Not a priority 1% 2014 2015 2016 2007 2018 2019 2020

Note: Data refers to onshore securities issued by Chinese entities in mainland China

Sources: People’s Bank of China via Wind Financial Information, compiled by Peterson Institute of International Economics, 2021; Funds Europe and Standard Chartered, 2020




Industry macro trend 3: ?;me partne%(;rﬁl
ESG — its rising importance to investors globally

ESG-mandated assets are projected to make up half of all professionally = Continued rise in sustainability-mandated
managed assets globally by 2024 investment demand from investors
Global assets under professional management ($T)
W ESG-mandated ™ Non-ESG mandated = ESG incorporation may no longer be a
differentiator for investors, rather, a
$180 . . . q
standard consideration in the investment
$160

making process.
$140

$120
$100
$80
$60
$40
$20
$0

2014 2016 2018 2020 2021E 2022F 2023F 2024F 2025F

Note: All amounts are in US dollars.
Source: Proportion of ESG-mandated data through 2020 from Global Sustainable Investment Alliance; DCFS analysis
through 2025.

Sources: Proportion of ESG-mandated data through 2020 from Global Sustainable Investment Alliance; DCFS analysis through 2025; compiled by Deloitte Insights, 2021.




Value Partners’ 3 key strategies

©

Strengthening of Asset classes
sales & marketing expansion and
channels ESG
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Capture
opportunities
in China’s market
opening
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Value Partners Group

Strengthening of sales & marketing channels

Hong Kong headquarters [|El Overseas = ==
= Strengthened management leadership across = Foreign client engagement activities fueled the engine
different functions of growth
o Enhanced Client Portfolio Management team o Inbound requests from institutional investors
in 2Q 2022 continued in 1H 2022
= Asset class expansion in progress: o Strong inflows from major financial institution in

the UK in 1H 2022
o ETF: VPEMQQ (3030 HK) launch in July 2022

o Increased number of RFP finals in 1H 2022
o ESG focus: new product roll-out underway

- , _ _ " |ncreased appeal to asset owners
= Strategic alliance with leading local banking group

o Allocation to China as investors search for

= Strengthened relationship with key channels diversification and higher returns

(multi-asset, high dividend stocks)
o Strong growth potential on ESG related products or
initiatives, e.g. Shariah funds




Value Partners’ 3 key strategies

©

Strengthening of Asset classes
sales & marketing expansion and
channels ESG
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Diversification and growth from product suite expansion [# Value Partners Group

= Asian multi-asset strategy (Asian

Income): = Flagship high dividend Asian equity
— 4 times of AUM growth seen in China / Asian equities strategy: strong net inflows even in
the past 3 years! adverse market condition

= Potential market recovery in 4Q 2022
is to benefit China equities

— New and leading distribution
channels launched in 2Q 2022

Multi-asset/ 4 ]
= 1 more fixed income solutions . = ESG-related product launch in
duct onboarded GBA fhematic ildi
pro good progress, building on the
Wealth et Scheme, . successful China thematic
the All China Bond strategy, strategy launch in Japan in 2021

alongside 2 low-mid risk

fixed income products on 4 -

shelves y

= Next phase of growth for Value Partners

= Real Estate Private Equity ETEE hi
ranchise

— Outstanding track record of . )
= Launched a new ETF in Hong Kong in July

above-benchmark returns? i
Alternatives 2022, the VPEMQQ ETF, to capture growth
— Robust growth of asset class through new opportunities in internet and e-commerce
funds from third parties sectors in the Emerging Markets

Sources: 1. Value Partners, as at 30 June 2022. 2. Since inception, the net IRR after tax and fee of the fund was 12% as at 30 June 2022.
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ESG Journey of Value Partners Value Partners Group
Value Partners ESG milestones Value Partners ESG investment framework
2019 - Became UNPRI signatory = Negative screening
= |dentify significant
2020 - Proprietary ESG assessment framework Risk-based exclusion ESG violators

2021 - 100% proprietary coverage for equities and A
listed fixed income issuers achieved

- Dedicated ESG investment professionals

2022 - Monthly proprietary ESG reports commenced in 1H
Proprietary ESG

- Green initiatives with strategic alliance partner Risk Assessment

- Articulated proprietary ESG research = Proactive assessment = Enforcement of
p ion for EMCC discl : = Holistic oversight on responsible

Bk isclosure requirements investees’ ESG factors investing policy

= Review portfolio
scoring

= Engagement




Value Partners’ 3 key growth strategy

©

Strengthening of Asset classes
sales & marketing expansion and
channels ESG
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Value Partners China: 4 pillars for growth in 2022

g .

Institutional

]

Retail &
MRF

Pandemic restrictions gradually uplifted:
our book of business is expected to grow
in the post-Covid period

Brand recognition: Named one of China’s
top 20 foreign managers from Z-Ben

for 3 consecutive years (2020-2022), and
the only Asia-based manager on the list

New MRF application: Plan to submit for a
34 MRF product in 2022

Ample room for growth: the existing
2 funds can further raise more than USS1bn
before reaching its cap

®
\/
PFM &
QDLP

<

GBA
Wealth
Connect

/ Ao £ H
Value Partners Group

Expand wealth management channel:
onboarded new wealth management
channel investing into PFM product

Top foreign PEMVI house: Managing
13 PFM products and 1 investment
advisory product for top channels

3 funds onboarded: VP All China Bond
strategy was added in 1H 2022 with
various eligible banks, joining Asian
Income and Asian Total Return Bond
strategies already on shelves

Continue to further expand with new
channels and products

Key drivers for future growth: Making very good progress in seeking additional avenues to obtain FMC (fund management

wider access in both institutional and retail wealth segments in Mainland China.

company), WMS (wealth management subsidiary), and WMC (wealth management company) license qualifications to gain




Contact information

Value Partners Group Limited

43rd Floor, The Center

99 Queen’s Road Central, Hong Kong
www.valuepartners-group.com
ir@vp.com.hk

Follow us on social media
LinkedIn@ValuePartnersGroup
Facebook@ValuePartnersGroup

WeChat @ 538 £ H




